NGUYEN DINH DUC

BRAND MARKETING MANAGER 6 YEARS OF
EXPERIENCECE

ducnd.langmaster@gmail.com

+84-963942665

Kim Nguu, Hai Ba Trung District, Hanoi, Vietnam

My portfolio

CAREER OBJECTIVE

Brand Marketing Manager with 6+ years of end-to-end IMC experience — spanning campaign strategy, creative
direction, KOL/influencer management, content production, and performance analytics. Led multi-brand campaigns
with 10B+ VND budgets across digital, social, and experiential channels, consistently delivering measurable growth
in reach, engagement, and revenue.

PERSONAL INFORMATION

Date of Birth July 25, 1998 Marital Status Single

Nationality Vietnamese Gender Male

WORK EXPERIENCE

Marketing Manager Jun 2025 — Present
Ladi Group
« Defined IMC strategy and built comprehensive marketing plans for a multi-brand ecosystem (homestay - agency -

real estate), reporting directly to the CEO — managing go-to-market planning, channel strategy, and campaign
execution across brands.

« Built and controlled annual/quarterly/monthly marketing budgets, optimising spend allocation across paid media,
content production, and activations to maximise campaign ROI.

» Led consumer and market research — analysing behavioural data, sales reports, and competitor activity to sharpen
communication strategy and brand positioning.

¢ Collaborated cross-functionally with the Sales team to design and implement conversion-focused programmes,
bridging marketing and revenue goals.

« Oversaw product go-to-market strategy and new product launches, including workflow planning, audience targeting,
and performance tracking.

» Directly managed a Marketing department of 12 staff — task delegation, onboarding, training, and periodic
performance reviews.

Key Achievement

« Built the Ladi Homestay chain's strategic launch framework from scratch — scaled from 0 to 10 properties in 6
months with 10% month-over-month revenue growth.

Marketing Team Leader Nov 2024 — Nov 2025


Stamp


Bell Home Group

* Managed a digital marketing team of 10—15 members (office & factory), reporting to the Business Director; led task
delegation, training, and periodic performance evaluations.

« Developed and owned the full-funnel IMC plan — from brand strategy to execution — for both existing and newly
launched Bellhome product lines, including integrated content, paid media, KOL seeding, and e-commerce
activation.

« Led the go-to-market strategy for the Bellhome x Wolfoo IP collaboration — managed creative direction, content
briefing, cross-platform content repurposing, and influencer partnerships to maximise launch reach.

 Built and managed online sales channels for Bellhome and Bellhome x Wolfoo across Shopee, Lazada, and TikTok
Shop — integrating content marketing with conversion optimisation.

» Conducted competitive research and consumer behaviour analysis to continuously refine campaign targeting and
messaging; applied learnings to subsequent product launches.

¢ Planned, budgeted, and executed product launch events and inter-brand activation programmes.

Key Achievements

» Scaled brand reach 50x — from 10K to 500K monthly reach — through integrated content strategy across
Facebook, TikTok, and e-commerce channels.

» Grew online revenue from zero to 300M VND/month within the programme period.

» Group-wide sales grew 10-15% month-over-month.

Brand Marketing Executive — Team Leader Jul 2022 — Nov 2024

UKG Group JSC

« Joined as Brand Marketing Executive (Jul 2022 — Aug 2023); promoted to Marketing Team Leader (Sep 2023 — Nov
2024), managing 15 staff across Media and Online Content Marketing.

» Led end-to-end IMC campaigns for 3 core brands — Unie, Kalite, Hasuta — across digital (Meta, TikTok, YouTube),

OOH, TVC, and trade channels; managed creative agency briefing, asset QA, media planning, and campaign
analytics from kick-off to post-campaign reporting.

Managed KOL and influencer programmes — briefing, contracting, content review, and performance tracking —
across product launch and always-on campaigns.

¢ Directed content production pipeline: social video, photography, packaging design, POSM, and TVC — coordinating
with internal teams and external agencies on brief, production, and delivery.

» Organised distributor events and product experience activations for 100-500 attendees.

Key Achievements

» "Tet Khong Dau thi Giau" campaign (Kalite) — 10B VND budget; drove 30% group-wide revenue growth;
coordinated 3 creative agencies and 10+ KOLs across the campaign.

» KL530/KL531 slow juicer launch (Kalite) — achieved #1 market position for slow juicers in Vietham, 2022, via
integrated digital and influencer strategy.

* UNIE nut milk machine campaign 2023 — ranked best-selling on Shopee through social content and influencer
seeding campaign, outperforming multiple competitors.

» Awarded "Employee of the Year" at group level.

Site Manager (Construction Supervisor) Nov 2021 — Jun 2022
Coteccons Construction JSC

» Oversaw on-site project operations at Sun Grand City Quang An, coordinating across contractors, consultants, and
investors — built hands-on experience in cross-functional stakeholder management, structured progress reporting,
and project planning under time pressure.

Account | Creative Planner Oct 2020 — Oct 2021

Cooken Agency

« Developed creative campaign concepts and communication briefs for clients across FMCG/F&B (Vifon, Acecook,
Chinsu, Omachi, Colgate), banking (VPBank, MB Bank, BIDV), and real estate (Vincom, Vinhomes) —
demonstrating ability to adapt strategy and messaging across diverse audience profiles.

* Managed end-to-end project delivery: briefing, work-back planning, timeline tracking, stakeholder reporting, and
post-campaign analysis.



Key Achievement

» Closed 20+ contracts totalling 6B VND in value within 1 year.

Account Executive Oct 2020 — Oct 2021
Dukick Advertising

» Served as primary liaison between clients and internal teams (Design, Production, Media, Finance); planned,
executed, and ensured on-time, on-budget, quality delivery across Zalo, VNG, FPT, AhaMove, and Vinhomes
accounts.

Brand Activation & Event Production Supervisor Sep 2018 — Oct 2019
Kingsmen Vietnam Co., Ltd.

¢ Planned and managed large-scale brand activation and experiential event production for premium global brands —
covering POSM, stage, and backdrop fabrication for live audiences of 500-5,000+.

« Events: Louis Vuitton Opening Ceremony - Hennessy Cognac XO Launch (500 guests, InterContinental) -
Samsung Curved Monitor — Hanoi & Thai Binh (5,000+ attendees) - RedBull at Ecopark (2,000+ guests) -
Mercedes Auto Show S450 launch.

EDUCATION

Bachelor of Civil & Industrial Construction Engineering

Hanoi University of Civil Engineering (HUCE)

Jul 2017 — Jul 2022

LANGUAGES

English Advanced | TOEIC 800/IELTS 6.5  Viethamese Native

CORE SKILLS

IMC Planning & Execution KOL / Influencer Management Content Direction & Production
Campaign Performance Analytics Brand & Marketing Metrics Work-back Planning / Critical Path
Cross-functional Stakeholder Mgmt Team Leadership (15 members) Budget Planning & Control
Market Research & Consumer Insight ~ E-Commerce & Social Marketing Creative Vision & Concept Dev.
REFERENCES

Ms. Ngoc Dang Ms. Duong Hoai Thu

Chief Operating Officer — Ladi Group Head of Marketing — UKG Group

ngocdang@Iladigroup.com | +84-343621616 +84-973000914



NGUYEN DPINH DUC

BRAND MARKETING MANAGER - 6 NAM KINH NGHIEM

ducnd.langmaster@gmail.com
+84-963942665

Kim Ngwu, Quan Hai Ba Trwng, Ha Noi, Viét Nam

My portfolio

MUC TIEU NGHE NGHIEP

Brand Marketing Manager v&i hon 6 nam kinh nghiém trién khai IMC end-to-end — tir chién lwgc truyén thong,
dinh huéng sang tao, quén ly KOL/influencer, san xuét ndi dung dén phan tich hiéu qua chién dich. D4 dan d&t cac
chién dich da thwong hiéu véi ngan sach 10 ty+ VND, tao ra tang trwdng do lvong duoc vé do phd, twong tac va
doanh thu trén da kénh s@, mang xa héi va thuc dia.

THONG TIN CA NHAN

Ngay sinh 25/07/1998 Tinh trang hon nhan  B0c than

Quadc tich Viét Nam Gigi tinh Nam
KINH NGHIEM LAM VIEC

Marketing Manager 06/2025 — Nay

Ladi Group

» Dinh huéng chién lwvgce IMC va xay dwng ké hoach marketing tdng thé cho hé sinh thai da thwong hiéu Ladi Group
(homestay - agency - bat dong san), bao cao truc ti€p Téng Giam déc — phu trach 1ap ké hoach go-to-market,
chién luvoc kénh va trién khai chién dich.

» Lap va kiém soat ngan sach marketing theo ké hoach nam/quy/thang, téi wu phan bo chi phi gitra paid media, san
xudt ndi dung va activation dé t6i da hoa ROI chién dich.

« DA&n d&t nghién cru thi tredrng va khach hang — phan tich hanh vi khach hang, bao céo thi treong va hoat dong
déi tha dé tinh chinh chién lwgc truyén thong va dinh vi thwong hiéu.

» Phéi hgp chat ché véi phong Kinh doanh xay dwng cac chwong trinh thic ddy chuyén déi, két ndi muc tiéu
marketing véi doanh s6.

« Quan ly chién lroc go-to-market va ra mat san phdm mai: 1ap ké hoach quy trinh, xac dinh déi twong muc tiéu va
theo ddi hiéu qua.

e Quan ly trie ti€p phong Marketing 12 nhan s — phan cong, dao tao va danh gia hiéu suét dinh ky.
Két Qua NGi Bat
 Xay dwng framework chién lwoc ra mét chudi Ladi Homestay tir con s6 0 — phat trién tir 0 1én 10 can trong 6

thang, doanh thu tang trwdng 10%/thang.

Marketing Team Leader 11/2024 — 11/2025


Stamp


Bell Home Group

* Quan ly doi ngli marketing online 10-15 ngu®i (vén phong & nha may), bdo cdo Giam déc Kinh doanh; phan céng
cOng viéc, dao tao va danh gia hiéu suat dinh ky.

» S@ hiru va trién khai ké hoach IMC toan dién — tir chién lwgc thuong hiéu dén chi tiét thuwe thi — cho cac dong
san pham cii va mai cha Bellhome, bao gdm ndi dung tich hop, paid media, KOL seeding va activation thuong mai
dién tor.

« Dan dét chién lvoc go-to-market cho hop tac IP Bellhome x Wolfoo — quan ly dinh hwdng sang tao, brief noi
dung, tai st dung content da nén tang va déi tac influencer dé t6i da hoa dod phi ra mét.

e Xay dwng va quan ly kénh ban hang online cho Bellhome va Bellhome x Wolfoo trén Shopee, Lazada va TikTok
Shop — tich hgp ndi dung marketing véi toi wu chuyén doi.

« Phan tich déi tht canh tranh va hanh vi ngudi tiéu dung dé lién tuc tinh chinh nh&m muc tiéu va théng diép chién
dich; &p dung insight vao cac dot ra mét tiép theo.

« Lén ké hoach, 1ap ngan sach va trién khai sw kién quang ba san pham va chwong trinh hop tac lién nhan hang.
K&t Qua N&i Bat
» Tang do phu thwong hiéu 50 lan — tlr 10K 1én 500K reach/thAng — théng qua chién lwgc ndi dung tich hgp trén

Facebook, TikTok va thuwong mai dién tir.

 Tang doanh thu online tir 0 1&n 300 triéu VND/thang trong th&i gian trién khai.
» Doanh s6 tap doan tang trwdng 10-15%/thang.

Brand Marketing Executive — Team Leader 07/2022 — 11/2024
Cong ty CP Tap boan UKG

» Khéi diém Brand Marketing Executive (07/2022 — 08/2023), thang tién Ién Marketing Team Leader (09/2023 —
11/2024), quan ly 15 nguoi bo phan Media va Content Marketing Online.

« DA&n dét chién dich IMC end-to-end cho 3 thwong hiéu — Unie, Kalite, Hasuta — trén cac kénh s (Meta, TikTok,
YouTube), OOH, TVC va trade; quan ly brief agency sang tao, kiém soat chat lvgng asset, 1ap ké hoach media va
phan tich chién dich tlr khéi dong dén bao cao hau chién dich.

e Quan ly chuong trinh KOL & influencer — brief, hgp dong, kiém duyét ndi dung va theo ddi hiéu qua — cho cac
chién dich ra mét san phdm va always-on.

» Dinh huéng pipeline san xuat ndi dung: video mang xa hoi, nhi€p anh, thiét ké bao bi, POSM va TVC — phdi hop
v&i team ndi bd va agency bén ngoai vé brief, sdn xuat va ban giao.

» T6 chirc sw kién nha phan phdi va activation trai nghiém san pham cho 100-500 ngwoi tham du.

Két Qua NGi Bat

 Chién dich "Tét Khong Dau thi Giau" (Kalite) — ngan sach 10 ty VND, doanh thu tap doan tang 30%; diéu phoi 3
agency sang tao va 10+ KOLs xuyén su6t chién dich.

+ Chién dich may ép cham KL530/KL531 (Kalite) — dat Top 1 thj trrng may ép cham Viét Nam 2022 théng qua

chién lwogc digital va influencer tich hop.

Chién dich may sira hat UNIE 2023 — dat top ban chay trén Shopee thong qua chién lvgc content & influencer

seeding, vurot nhiéu doi thi cung nganh.

Dat gidi Nhan vién Cong hién cla tap doan.

Giam sat Xay dwng (Site Manager) 11/2021 — 06/2022

Coéng Ty C6 Phan Xay Dwng Coteccons

» Giam sat trién khai dw &n tai Sun Grand City Quang An, phéi hop gitra cac nha thau, tw van va chi dau tw — tich
Ity kinh nghiém thuc té€ vé quan ly da bén lién quan, lap ké hoach c6 cau tric va bao céo tién do duwéi ap lwc thoi
gian.

Account | Creative Planner 10/2020 — 10/2021

Cooken Agency

» Xay dwng concept chién dich sang tao va brief truyén thong cho khach hang trong nhiéu nganh — FMCG/F&B
(Vifon, Acecook, Chinsu, Omachi, Colgate), tai chinh (VPBank, MB Bank, BIDV) va bat dong san (Vincom,
Vinhomes) — thé hién kha néng diéu chinh chién lwvoc va théng diép linh hoat theo déc tinh tirng doi twong.

* Quan ly dy an end-to-end: brief, Iap work-back plan, theo déi tién do, bao cao stakeholder va phan tich két qua
chién dich.



K&t Qua N&i Bat
» Tdng gia tri hop dong da chot dat 6 ty VND — hon 20 hgp dong trong vong 1 nam.

Account Executive 10/2020 — 10/2021

Dukick Advertising

» Dau mdi lién lac gitra khach hang va cac bd phan ndi bd (Design, Production, Media, Finance); 1ap ké hoach, trién
khai va dam bao tién do, chat lwgng, ngan sach dy an cho Zalo, VNG, FPT, AhaMove va Vinhomes.

Giam sat San xuat Sw kién & Brand Activation 09/2018 — 10/2019

Cong ty TNHH Kingsmen Viét Nam

» Lén ké hoach va quan ly san xuat cac hoat déng brand activation & s kién trai nghiém quy mo Ién cho cac thwong
hiéu cao cap toan cau — bao gobm POSM, san khau va backdrop cho khan gia 500-5.000+ nguoi.

 Su kién tiéu biéu: Louis Vuitton Opening Ceremony - Hennessy Cognac XO Launch (500 khach — InterContinental)
- Samsung Curved Monitor tai Ha Noi & Thai Binh (5.000+ khach) - RedBull tai Ecopark (2.000+ khach) - Mercedes
Auto Show ra mat S450.

HOC VAN

Ky sw Xay dwng Dan dung & Cong nghiép

Pai Hoc Xay Dwng Ha Noi (HUCE)

07/2017 — 07/2022

NGOAI NG

Tiéng Anh Caocép | TOEIC 800/IELTS 6.5  Tiéng Viét Ban nglr

KY NANG

Lap & trién khai k& hoach IMC Quan ly KOL / Influencer Pinh huéng & san xuat ndi dung
Phan tich hiéu qué chién dich Chi s6 brand & marketing Work-back plan / Critical path
Quéan ly da bén lién quan Lanh dao ddi nhém (15 nguoi) Lap & ki€ém soat ngan sach
Nghién ctru thi trrong & insight E-Commerce & Social Marketing Phat trién concept sang tao

NGUOI THAM KHAO

Ms. Ngoc Pang Ms. Dwong Hoai Thu
Giam Boc Van Hanh — Ladi Group Trwdng Phong Marketing — UKG Group
ngocdang@Iladigroup.com | +84-343621616 +84-973000914



